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TOM FISHER has been providing design services in the Twin Cities for over 20 years. He is an innovative designer
and art director recognized for developing creative solutions that provide strong results to business objectives.
An imaginative professional with broad experience and excellent execution, Tom’s focus is on brand, marketing

communications, e-commerce, retail, health care and financial services.

BACKGROUND
Since June 2005 Tom worked as Art Director at FAF Advisors, Inc., a financial services division of US Bancorp.

He was instrumental in building their brand and streamlining the distribution of a wide variety of communications.

At target direct Tom was Lead Web Designer, directing site-wide design for navigation, promotions and campaigns.

He was recognized for creating a strong online presence for the brand.

While at Blue Cross Blue Shield of Minnesota, he spearheaded efforts in building the company’s first corporate

intranet, providing flexible access to valuable company information.

EDUCATION & SKILLS

Tom has an interdisciplinary approach to design and communications. He has the capabilities to carry projects of all
sizes from concept through completion. He brings valuable technical knowledge and skill, along with a wide network
of professional resources. Strategic thinking and tactical problem solving are combined to solve both creative and

production challenges.

With a strong focus on visual design as core strength, Tom works equally well with print projects and web/interactive
projects. Areas of expertise include: brand execution, typography, photography, information design, communications

for marketing and production workflow.

BBA Marketing, University of lowa
BFA Graphic Design, lowa State University
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5 RECENT
AMERICAN ARCHIVE

WORK
FUNDS

THE FIRST HALF of Tom’s portfolio is work THE SECOND HALF of the book includes work
created while he held the position of Art Director done since 2000, both while in Tom’s position as
at FAF Advisors/First American Funds from 2005 Senior Web Designer at Target Corporation and

through 2010. The projects shown are primarily independently as Principal of Tom Fisher Design.

from a recent brand update for First American Funds. He has concluded with a section for archived

Tom was responsible for overseeing the rollout of the work designed earlier in his career. Tom has
brand update, both in terms of creative design and experienced many transitions, resulting in a
implementation of printed and web components. broad range of experience and knowledge in
A case study is included at the end of this section areas like traditional print, web & interactive,
with more detail on this successful project. digital printing, variable printing, signage,

presentations, video, direct marketing,
advertising, publishing, digital asset

management, and brand identity.
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Brand Guide

Brand
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Diversify

EEY MESSAOE

First American Funds specialty diversifiers
help you find the hidden opportunities

in ever-evolving markets.

CHIRRCTER
An innovative partner you can rely on for
the long term

FERBORA:
Smart, Innovative, Reliable, Current

Brand Guide, brand overview and style guidelines for updated brand position
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Brand Guide, brand overview and style guidelines for updated brand position






Marketing folder, signature piece to showcase new brand positioning




Fund brochure system



Asset allocation funds brochure
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Positioning brochure
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Strategy sheets



Posters, promotional materials



Sales ideas
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Expert commentary



White papers



Fact sheets and informational materials



Sales team support materials



Event invitations
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Events, trade shows and conference materials



Presentation materials for print and screen
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FAF Apwvisors. | Fiest AMERICAN Funops

SPECIALISTS
IN OPPORTUNITY."

-

» Financial Professionals ¥ Individual Investors

FirstAmericanFunds.com
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Brand update and home page design
Kathie’s Find’s, Sussex Studios
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Web site design and navigation

Kathie’s Find’s, Sussex Studios
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Sales kit packaging
Hearth & Home Technologies
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NORTHPOINT

Health & Wellness Center

NORTHPOINT  identity and
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Logo and identity
Northpoint Health & Wellness Center
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Capabilities brochure
The Johnston Group
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Capabilities brochure
The Garrity Group, Centennial Capital Corporation



Newsletter template for variable printing
Sussex Studios-BlI, Business Incentives
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Informational brochure
The Garrity Group, MN Community Measurement
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Guthrie Theater program
MSP Publications, 1988



KTCA Public Television program guide
MSP Publications, 1989-1990



Television series educator’s guide
KTCA, public television, , 1992
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Television series educator’s guide
KTCA, public television, , 1992
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Television series educator’s guide
KTCA, public television, 1991-1992



Television series educator’s guide
KTCA, public television, 1991-1992



Health care Plan guide
Blue Cross Blue Shield of Minnesota, 1995



Health care Plan guide
Blue Cross Blue Shield of Minnesota, 1995
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Dayton’s, Hudson’s and Marshall Field’s newspaper ad campaigns and Sunday circular layout/photo art direction, 1998-2000
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MILLENNIUM EDITION

Our traditional mint ehocolates covered
with a creamy white satin finish

Frango commemorative package, 2000



Ham radio call card, 1988
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